Marketing and Social Media Officer
Why you might love this job
As a Marketing and Social Media Officer at FORE Australia, you will work closely with the Chief Marketing Officer (CMO) to develop and execute creative content strategies across platforms like Instagram, LinkedIn, TikTok, and YouTube. Your role will focus on increasing public engagement, promoting the Solutions Library, and building the visibility of FORE Australia. With a flexible 4-10 hours of weekly work, you'll help manage social media calendars, design visuals, write engaging posts, and track analytics to measure the impact of campaigns. This position is ideal for someone passionate about digital marketing and storytelling in the public policy space.

Key Criteria
· Experience: Previous experience in digital marketing or social media management is preferred.
· Skills: Strong writing, editing, and communication skills; proficiency in graphic design tools (e.g., Canva, Adobe Creative Suite) is a plus.
· Knowledge: Familiarity with social media platforms and their analytics tools (e.g., Facebook Insights, Instagram Analytics).
· Creativity: Ability to develop engaging content that resonates with target audiences.
· Passion: A commitment to social impact and an understanding of public policy issues.

Other Benefits
· Opportunity to develop creative marketing strategies in a supportive environment focused on social impact.
· Gain experience in digital marketing and social media management within a social enterprise context.
· Flexible working hours (4-10 hours per week) to fit your schedule.
· Access to professional development opportunities in marketing and public policy.
· Be part of a dynamic, youth-led organisation dedicated to addressing societal challenges.
· Network with professionals in the non-profit and public policy sectors, enhancing your career prospects.
· We anticipate that these roles will transition to paid positions as our organisation expands

